Contacting the College of Business

Unsure where to call? Find answers at business.usf.edu/search/index.html.

Academic Advising (Business Majors) (813) 974-4290 business.usf.edu/student/advising/index.html
Academic Advising (Non-Business Majors) (813) 974-2645 www.ugs.usf.edu/taps/advisingcontacts.htm
Admissions (Graduate) (813) 974-8800 https://secure.vzcollegeapp.com/usf/default.
aspx?cid=87&Itid=2

Admissions (Undergraduate) (813) 974-3350 https://secure.vzcollegeapp.com/usf/default.
aspx?cid=87&Itid=1

Bulls Business Community (813) 974-4794 business.usf.edu/student/bbc/index.html
Business Communications Center (813) 974-6924 business.usf.edu/student/bizcom/index.html
Corporate Mentor Program (813) 974-2011 business.usf.edu/student/mentor/index.html
Employer Relations (813) 974-8155 business.usf.edu/student/career/index.html
Scholarships (813) 974-3051 business.usf.edu/student/scholarship/index.html

USEF College of Business ® 4202 E Fowler Avenue, BSN 2102 ¢ Tampa, Florida ¢ 33620-5500 ¢ business.usf.edu



Top Grads




USF College of Business

Talk to students and you'll hear them describe USF as dynamic and diverse, a big
university in a big city. You've probably wondered, though, what being part of a
prestigious, top-ranked research university really means to you.
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Being a nationally recognized research university means we create knowledge. Students hear
about the latest developments in the field as they occur. You learn from top faculty who are
passionate about their field and their students’successes.

Student success is why our business programs emphasize writing skills, analytical decision-

making, and hands-on projects. You learn to communicate in context, in the business classroom.

Studying in a metropolitan city provides rich opportunities to integrate real-world experiences
and classroom learning. Large and small businesses offer internships and part-time jobs as well
as speakers and service-learning projects. You enjoy corporate connections in the classroom.

Students enjoy the advantages of a large university as well as a small community within the
business school through student organizations and special programs such as the Honors
College and the Bulls Business Network. Our professional advising staff focuses only on
business students, providing guidance, support, and academic insight generalists simply can't.
You're a part of the big university and our smaller community.

Students and faculty are reaching out globally through study abroad programs funded in
part by passport scholarships available exclusively for business students. You learn how to
communicate across global teams and discover how to work across continents.
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Bulls Business
Community

The Bulls Business Community includes two freshman oors and one sophomore

oorand isexclusively formembers of the Bulls Business Network. Aliving-learning
residence hallwith professionalseminars,improvisationalactivities, networkingand
other learning opportunities not normally found in the classroom.

business.usf.edu/student/bbc/BBCBBNbrochure.pdf

Communication
Across the
Curriculum

Infusing additional written and oral communication exercises into core business
courses, the Business Communication Center furtherimproves students’ abilities in
abusiness context. The Business Communications Centerincludes free, one-on-one
tutoring for business majors’ writing assignments in any university course, as well
as free workshops to polish other communications skills graduates will use in the
professional world.

business.usf.edu/student/bizcom/index.html

Student
Managed
Investment
Fund

Invitation-only program class for student scholars. This course includes rigorous
curriculum, hands-on research into nancial markets, and, before actually
investing in the market, an opportunity for students to pitch investment
strategies to their peers, faculty members, and an advisory board comprised of
industry leaders.

business.usf.edu/centers/SMIFhtml

Scholarships

Numerous scholarships, ranging from $500 - $5,000, are o ered exclusively for
business students. Scholarships funds help recruit outstanding freshmen students,
reward continuing business students, and enable study abroad experiences.

business.usf.edu/student/scholarship/index.html




Innovative, Student-Focused Undergraduate Programs

Entrepreneurship
Program

Nationally ranked top 25 graduate entrepreneurship program will expand to
provide new, interdisciplinary opportunities for undergraduates.

www.entrepreneurship.usf.edu

Corporate Mentor

Pairs students who are the rst in their families to go to college with a mentor
who shares tips and guidance for smooth transition from student to professional
life. Students meet at least once a month with a management-level professional,

Program in the workplace, for rst-hand insight into the corporate world.
business.usf.edu/student/mentor/index.html
Tampa’s location makes it easier for students to gain real-world experience through
Internships, internships or practicums (internship in exchange for academic credit). There are

Practicums, and
Employer Relations

many career advising programs available, including workshops on professionalism,
corporate info sessions, and one-on-one career advising for business majors.

business.usf.edu/student/career/internship.html

International
Partnership
and Study Abroad
Opportunities

Passport scholarships o er multiple opportunities for top students to study
abroad in locations such as China, Argentina, Panama, or Wales. A partnership
with the Center for American Education in Singapore allows students to work
toward a USF degree, with USF faculty, in a thriving global marketplace. A similar
partnership with Universidad San Ignacio de Loyola in Peru also allows students to
earn a USF business degree in a foreign location.

business.usf.edu/programs/international/index.html




Student Organizations

Alpha Kappa Psi

With membership open to all majors, Alpha Kappa Psi is among the largest business

student organizations on campus. Known for developing principled business leaders,

Alpha Kappa Psi is the world’s oldest business fraternity. Its core values include
brotherhood, knowledge, integrity, service and unity.

American Marketing Association

The American Marketing Association is North America’s largest marketing associa-
tion. A professional association for individuals and organizations involved in the
practice, teaching and study of marketing, AMA activities include service-learning

projects and social programs. USF's chapter was named an “Outstanding Collegiate
Chapter”in 2008.

Beta Alpha Psi

Beta Alpha Psi, an international honors organization for financial information students
and professionals, affords an invaluable networking experience with professionals. Open

to top-performing upper level students, the USF chapter has received a superior rating
for the past 32 years, the longest consecutive number of years in the nation.

Beta Gamma Sigma

Beta Gamma Sigma is the business honor society for AACSB International-accredited
colleges/schools of business. Academically outstanding business students are
recognized by receiving an invitation to join Beta Gamma Sigma.

Delta Sigma Pi

Delta Sigma Pi is a professional fraternity organized to foster the study of business, to
encourage scholarship, social activity and the association of students for their mutual

advancement by research and practice. Delta Sig promotes closer affiliations between the



corporate world and business students and seeks to serve the community.
International Business Board

IBB membership helps undergraduate and graduate students transition
from the classroom to the field by providing them with the knowledge,
perspective, skills and experience necessary for the preparation of a
successful career in international business.

MIS Society
The MIS Society is an organization that connects students with professionals
in all IT/IS fields through speaker presentations, events, and networking
opportunities. MIS Society members are introduced to educational and
practical advancements in technology as well as job opportunities.

National Association of Black Accountants

NABA is dedicated to expanding the influence of minority professionals
in the fields of accounting and finance. NABA aims to develop members’
professional skills, encourage and assist minority students in entering the
accounting profession, provide opportunities for civic responsibility, and
represent the interests of current and prospective minority accounting
professionals.

Student Finance Association

SFA strives for academic, professional, and business success for its members
while providing insights on careers in finance. Finance and investment
professionals speak at the SFA's bi-weekly meetings on topics such as the
investment environment and career prospects. Members attend dinners and
events hosted by Tampa’s Chartered Financial Analyst Society.



Accounting

Accounting assists businesses,
governments, and individuals by
determining, analyzing, and commu-
nicating their financial state.

Degrees at USF
- Bachelor’s, Master’s, PhD

- An accounting minor is an option
for business majors.

USF supports courses which
lead to CPA or other professional
certifications.

Potential Careers

One of the top programs in the
nation, USF’s accounting program
prepares students for private or pub-
lic accounting, auditing, taxation,
accounting information systems, or
consulting.

A Few Firms Hiring USF Grads:
« Deloitte

« Ernst & Young

« Grant Thornton

- KPMG

» PricewaterhouseCoopers

Advertising

Advertising is a form of commu-
nication intended to persuade an
audience or take some action upon
products, ideas, or services (most
often to purchase).

Degrees at USF
« Bachelor’s

« Can be pursued through the College
of Business or through the School of
Mass Communications.

Potential Careers

Career paths include; account man-
agement, media, creative, strategic
planning, traffic, digital, direct mar-
keting and many specialized fields of
communication.

A Few Firms Hiring USF Grads:
« ZenithOptimedia

« Clear Channel

- Carat

« Zimmerman

- Catalina Marketing

Economics

Economics offers a clear and logical
way of thinking about complicated
issues such as unemployment, infla-
tion, international trade, labor unions,
public finance, health, and public

policy.

Degrees at USF
- Bachelor’s, Master’s, PhD

« An economics minor is an option
for business majors. In addition to
core curriculum, USF offers a pre-law
track.

Potential Careers

Programs prepare students for
careers in business, teaching,
government, and law.

A Few Firms Hiring USF Grads:
- Comptroller of the Currency

- Federal Reserve Bank

« Hillsborough County

- Morgan Stanley

- Peterson Worldwide, LLC



Finance

Finance is the science of managing
money and other assets.

Degrees at USF
- Bachelor’s, Master’s, PhD

- A finance minor is an option for
business majors.

The program is designed to give
students flexibility, up-to-date knowl-
edge, and strong decision-making/
analytical skills related to the manage-
ment of money and other assets.

Potential Careers

USF’s program prepares graduates for
financial management careers such

as banking, corporate finance, financial
services, wealth management, and invest-
ments.

A Few Firms Hiring USF Grads:
« Franklin Templeton

+ Goldman Sachs
+ JPMorgan Chase
- Raymond James

International Business

The study of international trade, culture,
and language, this program combines
preparation in business administration
with language training, area stud-

ies, and a meaningful overseas work
or study experience. Students gain

an understanding of the economic and
financial differences in global environ-
ments.

Degrees at USF

- Bachelor’s

- A minor is also available to business
students as well as non-buisness stu-
dents who complete a general business
minor first.

Potential Careers

Career paths are varied from manage-
ment and marketing to MIS or financial
management.

A Few Firms Hiring USF Grads:
- Citigroup

- Melitta

- Tech Data




Marketing

Marketing is the analysis and facilita-
tion of exchange relationships, includ-
ing the core functions of product
development, distribution, pricing, and
promotion. Skill-sets emphasized in
the program are market analysis,
market segmentation, sales, and
oral and written communication.

Degrees at USF
- Bachelor’s, Master’s, PhD

- A minor is an option for business
majors.

Potential Careers

Career choices include professional
sales, product management,
advertising, and marketing research.

A Few Firms Hiring USF Grads:
- Catalina Marketing

- Kraft Corporation

- Nielsen Media Research
« Proctor & Gamble
«Verizon

General Business

Students interested in combining more
than one field of study or pursuing an
entrepreneurial

career may choose a general business
degree. Any two business minors are
combined in the areas of accounting,
finance, marketing, economics,
management, or MIS.

Degrees at USF
- Bachelor’s, MBA, PhD

- A minor in general business is
available for non-business majors.

Potential Careers

Graduates can combine

fields such as accounting and
information systems, marketing
and management, or finance and
accounting to build cross-functional
abilities and create a career path.

A Few Firms Hiring USF Grads:
« Merrill Lynch

+ MetLife

« Target



Incoming Freshmen

Next Steps: Incoming Freshmen

Most students join the College of Business as juniors, but the Bulls Business Network pro-
vides an opportunity for top students to join based on an evaluation of high school grades
and standardized test scores, as well as rigor of high school course work.
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Determine if you meet criteria for Bulls Business Network admission (business.usf edu/student/bbc/index. htmil
Apply to USF and declare a business major (https.//secure.vzcollegeapp.com/usf/default.aspx?cid=87&ltid=1)
Review housing options and apply early for on-campus housing www.housing.ustedu/)

Complete Bulls Business Community application, should you choose this residential benefit
(business.usf.edu/student/bbc/BBCApplication.pdf)

Complete FAFSA as early as possible to be considered for need-based aid  (nttp.//ustweb2.ust edu/finaid/fafsa.htm)
Accept admission invitation and pay deposit (it /usfweb2.ustedu/admissions/deposit.htm)

Submit all required student health records and forms to avoid registration holds www.shs.usteds)

Attend earliest possible orientation for academic advising and class scheduling (uttp.//usfweb2.ustedu/orientation/)
Send final high school transcript to USF

Attend Welcome Business Bulls event during the first week of class wwi.ustedu/won)



Next Steps: Transfer Students

The College is an upper-level, limited access college, which means that it has admission
requirements in addition to those of the university in general. Requirementsinclude at
least a 2.5 GPA and a minimum of 60 hours. Requirements are detailed in the USF catalog.

Determine if you meet admission requirements for the College (ttp./www.ugs.ustedu/catalogs/0708/baacainthtm)

Apply to USF and request and submit official transcripts for all colleges/universities attended
(https://secure.vzcollegeapp.com/ust/default.aspx?cid=87&ltid=1)

vV Vv

Register for earliest possible USF orientation session (p://ustweb2.ustedu/orientation)

Prior to orientation, meet with a College advisor for transcript(s) evaluation
(business.ust-edu/student/advising/ index.htmi)

Vv Vv

Attend USF orientation session, followed by academic advising (it://usfweb2.ustedu/orientation/)
Submit all required student health records and forms to avoid registration holds www.shs.usteds)

After your AA degree is posted, send final transcripts to USF (this is not an automatic process; you
must request these from prior institutions)
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Register for classes (http.//usfweb2.ust edu/oasis/mainoasis_stu.htm)

VvV Vv

Attend Welcome Business Bulls event during the first week of class www.ustedu/won)




